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INTRODUCTION 
 
 

 
 The present work entitled „Vestimentation — Expression of the 

Contemporary Human Image“ is mainly a possible alternative of knowledge but also a 
method of understanding the vestimentary object and its role in the construction of the 
human image. The chosen  research topic started from the premises that vestimentation 
itself is a way of illustrating the manner of cohabitation, thinking and subordination to the 
natural and social environment, but it is an extension of our ego as well, consisting of 
character, preconceived ideas, and restrictions. During the entire human species evolution 
process, a not negligible reason for which people went on considering the raiment as a 
necessary and valuated object was also its quality of making them legible in the quotidian 
space. The confluence between „individual“ and „collective“ is reflected through 
vestimentation, which this way becomes o social representation. This work had in view to 
follow up the aforesaid aspects within the contemporary context, namely the relationships 
existing between the raiment dressed by the individual (as an extension through 
himself/herself of the image about himself/herself) and the fundamental phenomena within 
the quotidian perimeter. The study of vestimentation focused mainly on research of the 
contemporary period, less investigated in the dedicated bibliographic materials, due also to 
the fact that being a moment in course of development, its essential features are more 
difficult to be identified. 

An original item of the study is assigning the term „image“ to the human figure. 
Its selection (to the detriment of the term „look“) represented, in the context of the theme 
chosen for the study, a mean of distinction of the current context, wherein the social 
„appearance“ implies previous creation of it. Unlike in the past when vestimentation was 
stable, nowadays the clothes we dress with become in most part the result of our own 
options. This fact allows a larger interpretation of the person depending on its vestimentary 
style, and at the same time it facilitates, from this point of view, the social comparison. In 
the bright of these ideas, the subject needed the extension of investigation area, the 
coordinates of the human look exceeding the limits of the visual expression, including also 
the attitudes, gestures and hypostases. The „image“ term, otherwise a complex term 
through its meaning, was analysed as well from the perspective of its substitution to a 
larger concept, the whole building of the human look being understood in this case as a 
coherent and entirely assumed approach. The „image“ of a person, of an individual, in the 
contemporary social conjuncture, remains a form of non-verbal expression, but it becomes 
a mean of impressing, affirmation and individual presentation. Nowadays, beside other 
adornment means, the vestimentation is the main way of identity manifestation. 

Elucidation and identification of contemporary human „image“ was a major 
objective of the work, resulted from awareness of the existence of certain emblematic 
representations whereat our memory appeals to whenever necessary, or refers to the past. 



During the entire work content, consisting of seven (7) chapters, bibliography and annexes, 
one analysed the framework elements of human expression that influence directly the 
dressing manner, the aspects of human behaviour and evolution particularities of the 
vestimentary manifestation. 

 
 

Chapter I . 
VESTIMENTATION — EXPRESSION OF HUMAN IMAGE 

 
 

Chapter I , entitled Vestimentation — expression of human image,  is first of all 
an introduction into the general context of the theme, and it starts from the analyse of the 
term “image” as a stand-alone element, but also in correspondence with beauty. Briefly, 
one explained the mechanism of visual perception in the process of image formation, and 
the functions assumed to senses in their subsequent memorisation. Due to its plurivalence, 
within the context of this work, the word „image“ imposed a peculiar analyse of its 
signification. The scope of this work was to point out the main hypostases of the „image“, 
respectively of object reproduction, plastic representation of the look of a human being or 
of life scenes, but also the representation/reflection of surrounding reality into the human 
conscience. 

The beauty, this desideratum and factor that generates the multitude of social 
behaviours, including the vestimentary ones, was analysed from the light of term 
integration into Aesthetics area of study, but also from the perspective of understanding the 
meaning acquired by it in the social environment. 

The Principle Analyse of the human body beauty necessitated a clear delimitation 
between the physical aspect of a person, its harmony, and the moral and ethical beauty of 
the individual. The look’s canons evolution are reflected the most convincing by image, 
both the artistic and advertising productions expressing diachronically the mentalities. The 
images referential value is determined by the preponderance of the expression within their 
content, of the beauty ideals that existed at one time or at some intervals of time. 

Noticing the close connection between image and beauty, the analytical approach 
from the end of this chapter directed towards emphasising the main ways of interaction of 
those two notions in the vestimentary fashion. Fashion phenomenon constituted throughout 
the time the subject of many analyses, the mechanism imposed in the society by raiment 
causing long disputes, each of them proposing a new vision regarding its influence on 
individuals. Fashion is considered to be a manifestation of „expression“, a dominant 
feature at one time within the society of its members, which may be caused by one or 
several factors, whose sophisticated nature is extremely diversified. The possibility of 
intervening on the own look, available now for the individual through make-up and 
vestimentation, is a manner accepted in the society. Simultaneously, for people this also 



represents a good occasion of „rediscovery“, fact which seems to be also the reason that is 
the ground for fashion launching. 

Interdisciplinary study of the subject in this first chapter was caused by the 
multiple aspects and their importance in building of the exterior image of a person, this 
being the result both a certain personal preferences and of the social confluences. Change 
of the general conception on beauty entails also the change of people as such. Throughout 
the time, this aesthetic desideratum of the human body related to various classifications 
and directions in the fashion system, each stage being familiar with a domination of one or 
several features or expressions of it. The raiment owns a statute of intermediary between 
ideal and real, its contribution to the build of human image being primordially, the 
psychological, economical, social and political determinations, the mentalities existing 
within a geographic area, being reflected first of all through vestimentation. 

 
 

Chapter II . 
AESTETHIC MARKS IN VESTIMENTATION 

 
 

In the second chapter of the work, entitled Aesthetic marks in vestimentation, 
one mentions priorly the manner of their use in building the vestimentation object. 
Transposing an idea into the visual plan by getting a fair ratio between form and its 
functionality, proper use of plastic language elements in full concordance and cohesion, are 
the main factors that confers aesthetical qualities to the vestimentation product.  

Kitsch Phenomenon, which is also studied within this chapter, is a distinctive 
aspect of vestimentary manifestation. This, placed in aesthetic treaties as part of „ugly“ 
category and generalized due to the confusion existing on the whole plan and due to 
alteration of aesthetic sensitivity and people incapacity to identify authentic art from non-
authentic product, presents peculiar features in vestimentary fashion. Out of the multitude 
of messages released by the individual in the communication process, one of the most 
expressive mean is vestimentation, the aesthetic distortion produced through it becoming in 
this case more visible and conclusive. 

Vestimentation is a cultural product, and as any other product of this kind, it falls 
within the same aesthetic coordinates representative at one time. Art’s influence is 
reflected directly in vestimentation through its form, but also indirectly by subordination 
through fashion to the social conjuncture, the same conjuncture wherein the artistic 
manifestation forms itself too. To supporting these ideas, definite aspects of the influence 
of the main artistic movements throughout the time on the vestimentary fashion are 
enumerated, this presentation ending with analyse of the new relationship between art and 
vestimentation, concluding with an enunciation of its present features. 

In arts, vestimentary objects have changed their statute of subject “painted” in 
exhibit. Their position of „object of representation“ revealed in arts starting with Duchamp 



period. The number of artist, whose artistic production is related to cloths is great, their 
masterpiece proving that by changing its function and initial mean, this customary object 
can get unbelievable visual-semantic valences. The analyse of vestimentation hypostases in 
visual arts has limited to the contemporary context, this presentation emphasizing also the 
idea that choosing for this subject in their representations the artists make nothing than 
pointing out once again the social value of the raiment. In the end of Chapter II the 
vestimentary style is analysed as mean of affirmation for a nation, community or as an 
expression of individual conceptions. 

 
 

Chapter III. 
CONTEMPORARY MAN AND HIS VESTIMENTATION 

 
 

In the third chapter, entitled Contemporary man and his vestimentation, 
aspects of the contemporary man vestimentation are presented in detail. Their description 
is reported to the present economical and social context, what implies a specific consume 
and implicitly other vestimentary behaviour, different from that in the past. Analyse of the 
notion of „vestimentation culture“ was related to the intention of discovering the existence 
of certain features and raiment particularities within a nation. Eventually, one found out 
that now the expression has lost its meaning, presently being substituted to the idea of 
representation of an assembly of cultural manifestations, where through certain generations 
are characterised of at one time. 
The national character of vestimentation is pointed out by stating the way of reflection of 
some economical and social features in clothing manifestations of a nation, but also by 
detailing the specific elements that visually favor the acknowledgement of its particular 
features. The state of universal product presently conferred to certain vestimentation pieces 
is both a result of their perception, as well as of their ways of confectioning, many of them 
reaching to perpetuate in fashion but their capacity to represent a fashion trend within it.  
 The street, as a continuously changing public space, variously and completely 
illustrates an entire pleiad of domains, from the psychological, social, political, 
administrative ones to the esthetical one. The street fashion is an essential element in order 
to identify the prevailing esthetical concepts within the society in a given moment, its 
analysis contributing to the human image identification. Besides, difficult to render, in this 
chapter we tried to present the particular features of vestimentation that differentiate the 
big cities. Starting with the idea that big metropolises, even by their ambient, provoke a 
vestimentary avantgardism, more obvious than in smaller cities, these places reaching by 
their atmosphere to impress an impulse activating and generating new styles, in our 
approach we tried to show out their role in general orientation towards a style of 
vestimentary manifestation. 



 The sub-cultures represent sub-divisions of national culture and are characterized 
by combining various specific factors of a social group, a tendency of a subjacent 
manifestation of an elementary culture, but also a culture of a social group or sub-group in 
an ethnic community. Permanent or ephemeral, determined by a social or historical 
background, through these sub-cultures, the consciousness of the younger generation can 
be identified this kind of organizing being more specific to them. Being aware of their 
influence on the general vestimentation aspect, in the final part of the 3rd chapter, it was 
approached a detailed analysis on the most obvious manifestations of this genre and their 
projection in social level.  
 
 

Chapter IV. 
VESTIMENTATION AND COMMUNICATION 

 
 
 The fourth chapter includes a foray into the communication strategies by 
vestimentation as well as a selective pointing of persuasive handling ways of an image 
related to the consuming manifest, a demonstration of the message importance as well as 
the disposal to dialogue of an individual. Vestimentation is surveyed in view of facilitating 
the communication both between the community and society members, as well as between 
members of a nation. 
 The aspects of vestimentation „emergence“ in mass-media is approached as well, 
its rediscovery force within the mass-media shows its information and symbolic quality. 
The transformation from an idea to a fact of the image in advertising requires the selection 
of their convincing elements for a numerous and varied public. The most efficient means in 
specialists’ opinion are considered those aiming to the consumer as a personality and not as 
an individual among other ones. Cultural and social reference items, the clothes give a 
meaning to the visual-imaginary context meant to be expressed by image, confer to its 
content a peculiar aspect, and reflect attitudes, individual conducts and identity models.  
 
 

Chapter V. 
VESTIMENTATION BETWEEN CREATION AND EXECUTION 

 
 
 Vestimentation, in the fifth chapter entitled Vestimentation between creation 
and execution is firstly surveyed in relation to its constituting way, beginning with the 
intention stated in the idea draft, till execution and implicitly the object. The journey if a 
vestimentary item starting from the creation workshop, production, selling shop and finally 
the wardrobe of a wearer, represents a permanently changing dynamic process. On the 
course of the entire creation and execution process, the designer carries out many actions 



involving both fugitive or detailed drawing of a model and interventions on the course of 
prototype execution, or even its complete work out. Vestimentation is part of the 
designer’s activity but they create only trends and not fashions, they genuinely combine 
materials, colors etc. In this industry, their role is to anticipate the new expression of the 
body, and to confer to the object, similar to other fields, a competitive value, the aesthetic 
factor becoming relevant in economic level.  
  Within our approach, the premises of vestimentary design emergence, the existing 
relationship between art and industry in the fashion system was also a surveying matter. 
The clothing industry development was connected to the production means and forces that 
started at the same time with invention of the mechanical spinning-mill in 1764, of the first 
sewing machine in 1846 and its first patent by Singer in 1851. The contemporary aspect of 
clothes, their division and their structuring in actual component elements, was materialized 
following a long creation and execution course. Integrated within the contemporary visual 
artistic context, the vestimentary design emerged as a necessity, presently it responds to the 
need of change, expresses into an idea the direct and complex image of reality where the 
social, political and cultural elements are completed, in a whole transposing in fact that 
mood the fashion is inducing.  
 
 

Chapter VI. 
VESTIMENTATION IN ROMANIA 

 
 
 Vestimentation in Romania is presented in sixth chapter of the work. Besides a 
short history of vestimentation in Romania, mostly the contemporary one, this chapter also 
presents a brief presentation of the Romanian manufacturers, of the industry in the field 
and its particular features. During the history of vestimentation in Romania it is obvious 
the fact that, ethnically and socially, the people conduct is closely related to vestimentation 
their costume, to their habits. On the other hand, the clothes have imposed hereto, as a 
demand to show the social hierarchy, as well as the human individuality. In the course of 
time, vestimentation in Romania had various cultural influences; the researchers of the 
phenomenon detailed their characteristics. 
 
 

Chapter VII. 
PERSONAL CONTRIBUTIONS IN VESTIMENTATION AND 

DECORATIVE ART 
 
  
 The personal contributions in vestimentation and decorative art are mentioned in 
the last chapter of the present work. The entire analysis is concluded by presentation of 



theoretical, practical and personal art creation interests, directly or tangentially referring to 
the field. The themes approached so far in personal creation show constant concerns 
related to vestimentation, the carried out research activity having also the role of discerning 
some non-cleared up aspects of this kind of artistic approach. Possibilities of exploring 
these ways of plastic language, the ways of designing of some vestimentary objects 
represent a part of the actions carried out so far at creative level. These concerns 
manifested on two distinct directions, the first one aimed at identification of symbolic 
elements of the clothing and their interpretation in the art field, and the second one was 
directed to the fulfillment of plastic knowledge in the field of industrial production of 
vestimentation. 
 Generally, the personal artistic creation assumes a permanent search of new plastic 
solutions, environments and brand new expressing materials. Within plastic activities, both 
two dimensional and three dimensional aspects are exploited, as well as the large use of 
technical means specific to the textile field.  
 
 

FINAL CONSIDERATIONS 
 
 
 The conclusion of aesthetic incursion in the world of clothing represents the 
pointing out of the main defining elements that outlines its position of sign in the social 
environment. In daily life, a certain social correspondence is imposed to the individual, 
resulting from the fulfilment of some undesirable or ideal characteristics. Human beauty 
and its perception as an ideal directly reflects the social context, its reaching assumes, 
besides the permanent estimation of the aesthetic values, also a correlation with social 
manifestations. The way we look influences the impression of the others, the chosen 
vestimentation sets up a communication plan; our look by itself is part of a meta-
communication and becomes an image. The real identity of the human image is harder to 
be discovered as its extension in the social field is ample and assumes not only the 
understanding of cultural codes but an analysis of various aspects of the human nature.  

In our approach, an element of novelty and authenticity is the approach from a 
new perspective in the field based on the reconstitution of the general human image and on 
the analysis of the clothing phenomenon in the contemporary cultural field and its 
understanding in the context of the new trends and directions in art, fashion and consuming 
industry.  
 

 

 

 

 



SELECTIVE BIBLIOGRAPHY 

 

 
Achim, I. Introducere în estetica industrială, Ed. {tiinţifică, Bucure[ti, 1968; 

Achi]ei, Gheorghe Frumosul dincolo de art\, Ed. Meridiane, Bucure[ti 1988; 
Achiţei, Gh., Breazu, M., Iano[i, I .  (coordonatori) Estetica, Ed. Academiei 
Române, Bucure[ti, 1983 
Antal, A., Mure[an, P., Culoare, armonie, confort, Ed. {tiinţifică [i Enciclopedică, 
Bucure[ti, 1983 
Arendt, Hannah, Condi]ia uman\, Ed. Lumen 2006; 

Arnheim, Rudolf, Arta [i percep]ia vizual\, Ed. Meridiane, Bucure[ti 1979; 
Avermaete, R., Despre gust [i culoare, Ed. Meridiane, Bucure[ti, 1971; 

Babias, Marius, Subiectivitatea — Marf\, o povestire teoretic\, Ed. Idea Design&Print, 
Cluj 2004; 
Barnard, Malcolm, Fashion as Communication,  Ed. Routledge, edi]ia a II-a 2002; 
Barthes, Roland, The Language of  Fashion,  Berg Publishers, 2006; 
Barthes, Roland, Camera luminoas\ - `nsemn\ri despre fotografie,  Ed. Ideea 
Design&Print, Cluj-Napoca, 2005; 
Barthes, Roland, Fashion System,  University of California Press, 2004; 
Barthes, Roland, Mitologii,  Ed. Institutului European, Ia[i 2000; 

Baudrillard, Jean, Sistemul obiectelor, Ed. Echinox, Cluj 1996; 

Baudrillard, Jean,  Societatea de consum. Mituri [i structuri, Ed. Comunicare, Bucure[ti 
2005; 
B\l\[escu, Alexandru, Paris elegant, Teheran incitant, corpuri estetice / subiecte 
politice,  Ed. Curtea Veche, Bucure[ti, 2008; 
Berger, Rene, Artă [i comunicare, Editura Meridiane, Bucure[ti, 1976; 
Bourriaud, Nicolas, Estetica rela]ional\. Postproduc]ie, Ed. Lumen 2006; 
Boutaud, Jean-Jacques, Comunicare, semiotic\ [i semne publicitare, Ed. Tritonic 
2005; 
Blackman, Cally, 100 years of fashion illustration, Laurence King Publishing, 2007; 
Breward, Christopher; Evans, Caroline Fashion and Modernity, Ed. Berg 
Publishers,  2005; 
Bruzzi, Stella, Fashion Cultures: Theories, Explorations and Analysis, Ed. Routledge, 
2001; 
Brune, Francois, Fericirea ca obliga]ie, eseu despre standardizarea prin publicitate Ed. 
Trei, 2000; 

Buta, Ovidiu,  Victima modei, Ed. Polirom, Ia[i 2007; 

Carlyle, Thomas, Filosofia vestimenta]iei, Ed. Institutul European, Ia[i 2003; 

Cathelat, Berthard, Publicitate [i societate, Ed. Trei, Bucure[ti 2005;  



Caragea, Cecilia, Istoria vestimenta]iei europene, Ed. Teora, Bucure[ti, 1999; 
Că linescu, George, Pagini de estetică, Editura Albatros, Bucure[ti, 1990; 

C\rt\rescu, Mircea, Postmodernismul rom^nesc, Ed. Humanitas, Bucure[ti 1999; 
Crane, Diana, Fashion and Its Social Agendas: Class, Gender, and Identity in Clothing, 
Ed. University Of Chicago Press; edi]ia din 2001; 

Constantin,  Paul, Industrial design, Ed. Meridiane, Bucure[ti, 1973; 

Cosmovici, Andrei, Psihologie general\, Ed. Polirom, Ia[i, 1996; 
Cre ţu, I . Marketing & Design, Casa editorială Odeon, Bucure[ti, 1996 

Douglas, Kellner,  Cultura media, Ed. Institutul European 2001; 

Eco, Umberto, Istoria frumuse]ii umane, Ed. Humanitas, 2007; 

Eco, Umberto, Istoria ur^tului, Ed. Humanitas, 2007; 

Entwistle, Joanne, The Fashioned Body: Fashion, Dress and Modern Social Theory, 
Ed. Polity Press, 2000; 

Fiore, Ann Marie;  Kimle, Patricia A. Understanding Aesthetics for the 
Merchandising and Design Professional, Ed. Fairchild Books & Visuals, 2005; 
Fiell,  Ch. & P. Design of the 20-th Century, Taschen, Koln London Madrid New York 
Paris Tokio, 1999; 
Frevert, Ute H.-G. Haupt, Omul secolului XX, Ed. Polirom, 2002; 
Fornoga, Mircea C., Estetica mărfurilor, Lito ASE, Bucure[ti, 1974; 

Frings, Sue Stephens, Fashion from concept to consumer, Ed. Prentice Hall 1991; 

Frizot, Michael, The new history of photography, Ed. Konemann 1998; 
Gambrich, E.H.,  Normă [i formă, Ed. Meridiane, Bucure[ti, 1981; 

Ghiu, Bogdan, Evul media sau omul terminal, Ed. Ideea Design&Print, Cluj 2002; 
Gilbert, K.E.,  Kuhn, H., Istoria esteticii, Ed. Meridiane, Bucure[ti, 1972; 
Goddard, Angela, Limbajul publicit\]ii, Ed. Polirom, 2002; 

Groys, Boris, Actualitatea frumosului, Ed. Polirom, Ia[i 2000; 

Groys, Boris, Despre nou — eseu de economie cultural\, Ed. Idea Design&Print, Cluj 
2003; 
Grünberg, Laura, (R)Evolu]ii în sociologia feminist\, Ed. Polirom, Ia[i 2002; 

Haineault, Doris-Louise; Roy, Jean-Yves, Publicitate [i psihanaliz\, Ed. Trei, 
Bucure[ti 2002; 
Hass, R.,  Pratique de la publicité, Dunod, Paris, 1984; 

Hess, Gerald, La metamorphose de l’art instiution et estetique, Ed. Kime, Paris 2002; 
Huyghe, Rene, Dialog cu vizibilul, Ed. Meridiane, Bucure[ti 1981; 
Ionescu, Adrian-Silvan, Mod\ [i societate urban\ `n Rom^nia epocii moderne, Ed. 
Paideia, Bucure[ti, 2006; 
Ionescu, Raluca, Metrosexualul. Un mit urban contemporan, Ed. Lumen 2006; 
Ionic\, Lucian, Imaginea vizual\, Timi[oara, Ed. Marineasa, 2000;  



Iano[i, Ion, Estetica, Ed. Didactică [i Pedagogică, Bucure[ti, 1978;  

Jeudy, Henri Pierre, Corpul ca obiect de art\, Ed. Eurosong&Book 1998; 

Jones,  F. Arthur, Func]iune [i form\, Ed. Meridiane, Bucure[ti 1985; 
Jouve, Michele, Comunicarea. Publicitate [i rela]ii publice, Ed. Polirom, 2005;  

Karnoouh, Claude, Adio diferen]ei, eseu asupra modernit\]ii t`rzii, Ed. Idea 
Design&Print, Cluj 2001; 
Kawamura, Yuniya, Fashion-ology: An Introduction to Fashion Studies (Dress, Body, 
Culture), Editura Berg Publishers, 2005; 
Knobler, N., Dialogul vizual, Ed. Meridiane, Bucure[ti, 1983; 

De Konink, Thomas, Noua ignoran]\ [i problemele culturii, Ed. Amarcord, Timi[oara 
2001; 
Kuchler, Susanne; Miller, Daniel, Clothing as Material Culture, Ed. Berg 
Publishers, 2005; 
Lalo, Charles, Frumuse]ea [i instinctul sexual, Timi[oara, Ed. Excelsior, 2001; 
Larson, U. Charles, Persuasiunea, receptare [i responsabilitate, Ed. Polirom, Ia[i 2003; 
Lazurca, Marius, Inven]ia trupului, Ed. Anastasia, Bucure[ti 1996; 
Lehmann, Ulrich, Tigersprung: Fashion in Modernity, Ed. MIT Press, 2002; 
Lehmann, Ulrich,  Chic Clicks: Creativity and Commerce in Contemporary Fashion 
Photography, Ed. Hatje Cantz Publishers/ICA Boston, 2002; 
Lipps, T.,  Estetica - contemplarea estetică [i artele plastice, Ed. Meridiane, Bucure[ti, 
1987; 
Lorenz, Ch., La dimension design, Les Editions d’Organisation, Paris, 1990; 

Lovink, Geert,  Cultura digital\, Ed. Idea Design & Print, Cluj 2004; 
Mackrell,  Alice, Art and Fashion: The Impact of Art on Fashion and Fashion on Art, 
Ed. Batsford, 2005; 

Marchaud, Stephane, R\zboaiele luxului, Ed. Corint, Bucure[ti 2002; 

Marien Warner, Mary, Photography a Culture History, Ed. Corint, Bucure[ti 2002; 
Ma[ek, V.,  Designul [i calitatea vieţii, Ed. {tiinţifică [i Enciclopedică, Bucure[ti, 1988; 
Maté, Gavril, Universul kitsch-ului - o problemă de estetică, Ed. Dacia, Cluj-Napoca, 
1985; 
Merline, D., L’Auto-Larousse Collection Encyclopedique ,,Vie Active“, Paris 1971; 

Millerspillman, Kimberly A., The Meanings of Dress, Fairchild Books & Visuals,  
edi]ia a II-a 2005; 

Mih\ilescu, Dan, Limbajul culorilor [i al formelor, Ed. {tiin]ific\ [i Enciclopedic\, 
Bucure[ti 1980; 

Miscol,  Oltea, Cultur\ [i comunicare, Ed. Oscar, Bucure[ti 2000; 

Moineau, Jean Claude, L’art dans l’indifference de art, PPT Editions, Paris 2001; 

Moles, Abraham, Sociodinamica culturii,  Ed. {tiinţifică, Bucure[ti, 1974; 
Moles, A., Artă [i ordinator, Ed. Meridiane, Bucure[ti, 1974; 



Moles, A., Psihologia kitsch-ului, Ed. Meridiane, Bucure[ti, 1980; 

Modoveanu, Maria; Miron, Dorina,  Psihologia reclamei. Publicitatea în afaceri., Ed. 
Libra, Bucure[ti, 1995; 
Murray, Jacqueline; Nebel, Toni, The Power of Dress: An Insider's Guide to 
Corporate Dress & Culture, Semiotics Pub Co, 1989; 

Munro, Thomas, Artele [i rela]iile dintre ele, Ed. Meridiane 1981; 
Mure[an, Pavel,  Culoarea în viaţa noastră, Ed. Ceres, Bucure[ti, 1988; 

Nanu, Adina, Arta pe om. Look-ul [i `n]elesul semnelor vestimentare, Ed. Compania, 
Bucure[ti, 2001; 

Pailliart,  Isabelle, Spa]iul public [i comunicarea, Ed. Polirom 2002; 
Pamfilie R., Procopie R., Design [i estetica m\rfurilor, autori Ed. ASE, Bucure[ti 
2002; 
Pascadi, I . ,  Artă [i civilizaţie, Ed. Meridiane, Bucure[ti, 1976; 
Pascadi, I . ,  Estetică între [tiinţă [i artă, Ed. Albatros, Bucure[ti, 1971; 
Pastoreau, Marcel, Albastru — Istoria unei culori, Ed. Cartier, Chi[n\u, 2006; 
Perkins Gilman, Charlotte, The Dress of Women: A Critical Introduction to the 
Symbolism and Sociology of Clothing, Greenwood Publishing Group, Incorporated, 2001; 
Popescu, M.,  (coordonator) Dicţionar de artă, Ed. Meridiane, Bucure[ti, 1995; 
Popescu, T., Concepte [i atitudini estetice, Ed. Meridiane, Bucure[ti, 1983; 
Proudhon, P.J. ,  Principiul artei [i destinaţia ei socială, Ed. Meridiane, Bucure[ti, 1987; 
Radu, C., Artă [i convenţie, Ed. [tiinţifică [i Enciclopedică, Bucure[ti, 1989; 

Renaut, Alain, Era individului, Ed. Institutul European, Ia[i, 1998; 

Sardar, Ziauddin; Van Loon, Borin, Cîte ceva despre Studii culturale, Ed. Curtea 
Veche, 2001; 
Sartori, Giovanni, Homo videns. Imbecilizarea prin televiziune [i post-g^ndirea, Ed. 
Humanitas, Bucure[ti, 2005, editia I; 
Silverstone, Roger, Televiziunea `n via]a cotidian\, Ed. Polirom, Ia[i, 1999; 

Shapiro, Ellen,  Clients and designers, Watson Guptill, New York, 1989; 

Smeu, Grigore, Esteticul cotidian `n lumea de azi, Ed. Academiei Rom^ne, Bucure[ti, 
1992; 
Svendsen, Lars, Fashion: A Philosophy, Ed. Reaktion Books, 2006; 
Vartan, Nicolae Valentin, Imaginea de sine, Ed. Polirom, Ia[i, 1999; 
Vianu, Tudor,  Gândirea estetică, Editura Minerva, Bucure[ti, 1986; 
Vele[cu Hodoroab\, Maria, Frumosul natural [i frumuse]ea uman\, Ed. Timpul, Ia[i, 
2002 
Vigarello, Georges, O istorie a frumuse]ii. Corpul [i arta `nfrumuse]\rii, din Rena[tere 
[i p^n\ `n zilele noastre, Ed. Cartier, Bucure[ti,  2006 
Vinken, Barbara, Fashion zeitgeist: trends and cycles in the fashion system, Ed. Berg 
Publishers,  2005; 



Zamfir, Romulus; Moldovan, Mircea Introducere `n design, Ed. U.T. Press, Cluj 
Napoca, 2002; 
Woauet, Dominique; Lazarte, Marion, Moda, Ed. Corint, Bucure[ti, 2004; 

Wunenburger, Jean Jaques, L’esthetique, Ed. Caroletalon Hugon, Paris, 2004; 

Wunenburger, Jean Jaques, Filozofia imaginilor, Ed. Polirom, Ia[i, 2004; 
 
Revista Textile Forum, 2008 - 2005; 
Revista Book Moda, nr. 85, 86, 2007; 
Revista DialogTextil, numerele: noiembrie 2007, iunie 2000, octombrie 1998, mai 1998, 
martie 1998, aprilie 1997, octombrie 1996; 
 
Mure[an, Cosmin, Globalizarea `n mod\, revista Dialog textil, octombrie 2006;  
Andrei, Despina, Din ce tr\iesc creatorii de mod\, 26 octombrie 2007; 
Calen, Ioana, Cum se `mbrac\ intelectualii?, ziarul Cotidianul, 3 aprilie, 2008; 
Cernat, Paul, Eleganţe, noneleganţe, ineleganţe, Dilema veche, anul II, nr.84, 26 august 
2005; 
Perec, Georges, Caracterul politic al modei, revista Dialog textil, octombrie, 2006. 
 
 

WEB BIBLIOGRPHY 
 

  
- B\l\[escu, Alexandru, Michel Foucault `l `nt^lne[te pe Calvin Klein, 

revista IDEA art\+societate, nr. 17 din 2004, adresa: 
http://www.idea.ro/revista/edition/archive/ print.php?id=215 

- Brandul na]ional [i stereotipiile vestimentare, revista Metropotam, 20 
Noiembrie 2007, adresa: 

http://metropotam.ro/La-zi/2007/11/art6066037434-Brandul-national-si-stereotipiile-
vestimentare/ 

- C\lin, Sorin, Corpul, o metafor\ a min]ii, preluat de pe Internet, adresa: 
http://www.jsri.ro/old/html%20version/index/no_5/ calinsorin-articol/htm 

- C`rti]a Buzoianu, Cristina, Imaginea ca hiperrealitate, 
http://www.rocsir.usv.r/archiv/2006_1/14%20Rocsir%201%202006.pdf 

- C^nd hainele fac istorie, ziarul Curierul Na]ional, nr. 4 postat `n decembrie 
2007, adresa: 

http://www.curierulnational.ro/Eveniment/2007-12-04/Cand+ hainele+fac+istorie 
- Coifan, Sever Octavian, Cum arat\ [i miroase politica, postat `n 29 aprilie 

2008, adresa: 
http://octaviancoifan.blogspot.com/2008/11/cum-arata-si-miroase-politica-1.html 



- Blaj, Diana, Mass-media si comportamentele achizitorii, Revista Cultura nr. 
80, din 12 iulie 2007, adresa: 

http://revistacultura.ro/articol.php?rezultat=1548&imageField.x=124&imageField.y=26 
- Jemison, Hedwig, Despre `mbr\c\mintea pastorilor, ap\rut `n Studii biblice 

din martie 2000, adresa:  
http://www.tagnet.org/camera_de_sus/studii/ 

- Istoria subculturii gothice, adresa: 
http://www.lux-noctis.ro/istoria_subculturii 

- Martin, Liana, Comunicarea `n mod\ — pictorialul, revista online 
Fashion&Beauty, postat `n iunie, 2007. 

- Martin, Liana, Fashion Media, revista Fashion&Beauty, articol postat `n 
septembrie, 2007. 

- Negoi]\, Dana, Succesul `n carier\ depinde de aspectul fizic,  publicat pe 14 
Martie 2008 

http://www.garbo.ro/articol/print/970/Succesul-in-cariera-depinde-de-aspectul-fizic 
- Oprea, Carmen, Subcultura [i tinerii, articol din revista Top s\n\tatea 

http://www.topsanatate.ro/articol/subcultura-si-tinerii  
- Sculi]\, Carmen Street Fashion, revista E-Girl, publicat `n 03 mai 2007 

http://www.egirl.ro/Street-fashion 
- Street Fashion, revista F&B din 21 Septembrie 2007 

http://www.fastcompany.com/magazine/10/brandyou.html. 
- Roca, Jose Manuel, Blue-jeans: zona obscur\ a consumului 

Articolul „El lado blue de los jeans“ a fost publicat în revista Tiempos salvajes (Madrid, 
Spania), 2004, nr. 2, pp. 38-45. Traducere din limba spaniolă de Iurie Moraru (Centrul de 
Monitorizare [i Analiză Strategică „Moldova Noastră“. 

- Neagoe, Adriana, Muzica, singura punte între generaţii, postat `n 12 
octombrie 2007, adresa: 

http://maiarizescu.blogspot.com/2007/10/muzica-singura-punte-ntre-generaii.html 
- Woodward, Grant, Finding Emos ...and goths, moshers and scene kids, 

articol publicat `n ziarul Evening Post, edi]ia online, postat `n 9 martie 2007, 
adresa: 

http://www.yorkshireeveningpost.co.uk/features/Finding-Emos-and-goths.2111369.jp 
- Yakhnis, Marina, „Scene kids“ will destroy democracy, articol publicat `n 

ziarul The Time Delphic, edi]ia online, postat `n 14 decembrie 2006, adresa: 
http://media.www.timesdelphic.com/media/storage/paper1086/news/2006/12/14/Opinion/s
cene.Kids.Will.Destroy.Democracy-2551750.shtml 
 
 

 
 
 



PICTURES SOURCE 
 

http://images.google.ro 
http://newsimg.bbc.co.uk/media/images 
http://www.tpa.or.th/gallery/picture 
http://cache.viewimages.com/ 
http://www.geocities.com/dfmsp/bromley3.JPG 
http://i19.photobucket.com/albums/  
http://www.japaneselifestyle.com.au 
http://www.street-fashion.net/.webloc 
http://en.wikipedia.org/wiki/Wikipedia 
http://www.tpa.or.th/gallery/picture 
http://www.partyvibe.com/forums/view-what-is-rave-culture.html 
http://www.africanamericans.com/stars_set_trends_for_freshest_hiphop.htm 
http://www.footballcasual.com/history/the_history.html 
http://www.bbc.co.uk/dna/h2g2/A4186208 
http://www.partyvibe.com/forums/view-what-is-rave-culture.html 
http://www.tiscali.co.uk/music/biography/new_rave_biog.html 


